Recently, motorcycle and automotive industry is having a good development in Indonesia. The motorcycle market in Indonesia is still big, because not only facilitating people's activities, but also the price is still rational. That makes the competition in motorcycle and automotive industry become tighter. There are major companies that dictate the Indonesian market, one of them is Suzuki. Suzuki is a corporate which is annually trusted by consumers and also making some innovations toward its products to upgrade the qualities. This study aims to know the variable effect of The sampling technique is using proportional random sampling and the data analysis is using statistical descriptive and multiple regression analysis. The result shows that corporate image, user image, and product image positively and significantly affect the interest of purchasing Suzuki motorcycle. The result can be proposed as an input for management party to boost consumer interests.
INTRODUCTION
.
Such fierce competition requires every company to work harder to increase selling, using a good strategy. Each strategy must be equipped with the most appropriate marketing tools for a company called marketing mix. One marketing mix strategy is product strategy. Product strategy that can be done by the company one of them by creating a brand.
According to Simamora in Listyawati (2014: 43) Brand image consists of three parts, namely, corporate image, user image and product image. Corporate image is a set of associations perceived by consumers to companies that make a product or service.
User image is a set of associations perceived by consumers to users who use a good or service. And the product image is a set of associations perceived by consumers to a product. Kevin, et al (2000) states that consumer's desire to buy comes from two major influences, positive attitudes toward the brand itself and brand familiarity, derived from brand exposure and prior use.
Motorcycles are one of the most widely used means of transportation. Motorcycle brands used by students are also very diverse, such as Honda, Yamaha, Kawasaki, and Suzuki. Purchase and use of a product originated from growing interest in consumers, According to Schiffman and Kanuk (2007: 201) suggests that interest is one of the psychological aspects that have a considerable influence on behavior attitude
Here researchers want to know why there are still many people including students who use Suzuki motorcycles among the tight competition between motorcycle brands in Indonesia. Based on the description of the background problems that occurred above the researcher did research by using a sample of Students Faculty of Economics, Universitas Negeri Malang, East Java, Indonesia 2014-2015 using Suzuki motorcycle with variable corporate image, user image and product image and buying interest with the title " THE EFFECTS OF CORPORATE IMAGE, USER IMAGE, AND PRODUCT IMAGE TOWARDS PURCHASING INTEREST OF SUZUKI MOTORCYCLE".
THEORETICAL BACKGROUND

Corporate Image
Corporate image is defined as the overall impression of a corporate that comes from public thought. The image of a corporate begins with the feelings of customers and businesspeople about the organization concerned as the producer of the product as 
User Image
The user image refers to the perception of the type of person using the product c) Confidence, a person's belief in all aspects of his own and the belief makes him feel able to achieve the goals in his life d) Interesting, the appearance that reflects the personality of a person.
Product Image
Product image according to Ambarwati (2015: 2) the impression or belief that someone has on an object, the better the image of a product then the consumer will be interested and have the interest to buy the product. Product image can be formed from the attributes that exist in the product such as quality, color, design, packaging, brand, service, and others become stimuli in the decision process [7] .
The product image represents the consumer's response to the overall supply given, defined as the number of beliefs, ideas, and public impression on a product image.
This means that the image of the product is a whole impression formed in the minds of people about the products to be sold in the market. Sutisna (2005: 80) mentioned that the indicators in the product image include: a) Brand, symbols or symbols the corporate gives to its products as differentiators from other products. According to Tjiptono in Ambarwati (2015: 3) brand as a name, term, symbol or symbol, design, color, motion or combination of other product attributes expected to give identity and differentiate to other products. b) Quality, that is, the whole of the characteristics and characteristics of a product in terms of its ability to meet a predetermined need.
c) The feature, which is a competitive means for differentiating a corporate's product from a competitor's product. d) Design, which is the totality of features that affect the appearance, taste, and functionality of the product based on customer needs.
Chen-Yu & Kincade (2001) from the results of his research revealed that at the alternative evaluation stage, product image significantly and positively affects perceived quality and performance expectation. At the stage of purchase, the product image is not a determinant of the purchase intention, but it significantly and positively affects the price that participants are willing to pay for the product. In the post-purchase stage, product image does not directly affect the participants' satisfaction, but product image with product consumption performance significantly affects satisfaction. When the consumption performance is good, the product image has a significant and positive effect. When consumption performance is bad, product image significantly.
Interest of Purchasing
Interest is something personal and related to attitude. Individuals interested in an object will have the power or drive to conduct a series of behaviors to approach or 
The Effects of Corporate Image Towards
Purchasing Interest 
METHOD
The method used for this research is a quantitative method. This research uses quantitative research approach with data collection technique using questionnaire. This research which becomes dependent variable is buying interest (Y), while independent variable is a corporate image (X1), user image (X2) and product image (X3). The analysis is then continued by analyzing the three independent variables with the dependent variable together. So in this study used multiple linear regression analysis.
FINDINGS AND DISCUSSION
Image of Respondents
Respondents in this study are students of the Faculty of Economics, Universitas Negeri Malang, Management Department year 2014 and 2015 that use Suzuki motorcycles.
The number of respondents in this study amounted to 115 respondents. From the results can be known the description of respondents studied is: age of respondents, pocket money or income respondents. All respondents in this study know that Suzuki apply corporate image, user image and product image in marketing its products
Results of Multiple Regression Test
Based on the results of data analysis using SPSS 22 for Windows program obtained results that can be seen in Table 1 as follows: 
CONCLUSIONS AND SUGGESTIONS
Conclusion
Based on the results of research on the influence of corporate image, user image, and image of the product on the interest of buying Suzuki motorcycles that have been discussed and statistical calculations performed, the researchers draw the following conclusions:
1. The result of descriptive analysis can be seen that respondent's perception about buying interest of Suzuki motorcycle consisting of corporate image variable (X1), user image (X2), and product image (X3) is good, it can be seen from answer respondent or item -questions in the questionnaire that the majority of respondents gave the answer agree.
2. Based on hypothesis test that is t test and F test can be concluded as follows.
a. The result of sig t-test is 0.000 <0,05 and the result of sig F test are 0.000 <0,05, it can be concluded that there is positive and significant influence between the corporate image on the purchasing interest of Suzuki motorcycle.
b. The result of sig t-test 0.000 <0,05 and result of F test 0.000 <0,05, it can be concluded that there is a positive and significant influence on user image to purchasing the interest of Suzuki motorcycle.
c. The result of T-test equal to 0,006 <0,05 and result of F test 0.000 <0,05, it is concluded that there is the positive and significant influence on the product image to purchasing the interest of Suzuki motorcycle.
Suggestions
Based on the results of the research, the researcher advises Suzuki to increase consumer interest by improving corporate image, user image, product image, either through product quality improvement, product attribute innovation, or by promoting the right promotion strategy.
